
The Global Market Information Database (GMID) contains data for many countries on consumer market 

sizes, market data & forecasts, consumer lifestyles, companies and brands, and business information sources. For United 

Kingdom, Germany, United States, and France it provides full-text market research reports for specific products/industries. 

Access GMID by going to the Find Articles tab on the Library’s web page and  clicking on “Databases A-Z.” 

Searching in GMID: 
There are three basic ways to search the database, a text search, a browse analysis search, and a 

menu-driven search by geography and category.  For the menu-driven search, which is the recom-

mended search strategy, select Menu Search from the Search tab.  

The first step is to choose categories to research. 

Choose several categories at a time to retrieve the    

information in one search. Use the plus signs to see 

more specific choices within each category. Click in 

the check box to add a topic to your search and select 

Next to move on to the next stage. 

The next step is to 

choose the geographi-

cal area to research.  

Select “World” or use 

the menus to choose a 

particular region or 

country. When you are 

finished selecting, 

choose Run Search. 

Hint — Not sure which broad category to 

look under? Use the box here to search for 

a more specific country. This option is 

also available on the category search 

screen. 
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Browse Analysis Searches 

GMID reports provide an excellent source of information for in-depth understanding of how people around the 

world live, work, play, and spend. From the Search  bar on the top of the screen, choose Browse Analysis. 

Latest Reports are a compilation of the most up-to-date company profiles, country reports, and global reports. 

You can filter by geography or type of report. 

 

Company Profiles include 3,000 leading consumer goods companies.  Provides company rankings and  identi-

fies brands available in different markets. 

 

Country Reports provide commentary on the country’s sales trends, consumer preferences, and market strate-

gies. Examples—Toys and Games in France, Consumer Lifestyles in Argentina, Retailing in Vietnam 

 

Global Reports analyze key issues affecting international market performance. 

 Examples—Marketing to Teenagers, World Market for Wine, Working Women: A World Survey 
 

 



While you are building your search be aware that some information may be available for only certain catego-

ries.  Look for the following icons which will indicate the types of data available for a selection— 

 Statistics: Consolidates information on consumer lifestyles, retailing, countries, consumer market sizes 

and forecasts. 

   Reports: These are published by Euromonitor International and include Country, Industry, and Global 

Reports 

  Information Sources: Over 30,000 sources of market information around the world with descriptions 

and full contact details. 

  Comments: These are information news releases with information on the categories and/or geogra-

phies being researched.   

Text Searching    
Begin by clicking on text search from the Search bar on the top of the screen. Enter your keywords 

using Boolean operators (AND, OR, or NOT). You can also search by company name to find market 

information on a specific company. Limit your search to find keywords in either the title or full text of 

a report, then click Go. 

Viewing Results 
Search results are divided into 

three categories: Statistics,  

Reports, and Comments. 

Check the box next to the  

category you want to find    

statistics on, and hit Go. 

 

Optionally, click View All   

Results to see a detailed list of 

each category available. 

Hint— You can “filter” the   

reports results; choosing only a 

certain country or filtering by 

type of report. Pick an option 

from the drop-down box and hit 

Go. 



Viewing Reports 

This screen shot is 

an example of a 

country market  

report. Use the   

Table of Contents 

area on the left to 

read different parts 

of the report. You 

also have an option 

to filter the results, 

or view a report for a 

specific company.   

 

Viewing Statistics  

This screen shot gives the results of statistical data. Click on the       button for related reports, 

or the      button for a visual representation of the data. When viewing data, use the menu on the 

left to change the data you are viewing by currency, growth, per capita by household, etc.  

Use the drop down menus at the left to change your   

selection without going back to the main search page.   

Printing, Saving, and Downloading Results 
The buttons on the bar at the top of the page give several options for using and working with the data. Use these 

buttons (circled in the screen shot above) to save or print results, or download the results to a PDF or an Excel 

spreadsheet.   

If you have questions about using GMID or any other research databases, finding information, or general re-

search questions, please ask a librarian or call the reference desk at x7295. 
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